Industry Government Council

May 22, 2001

Meeting Notes

The second Industry Government Council Meeting was held in Orlando Florida on May 22, 2001 in conjunction with the annual GSA FSS Products and Services Expo.  The meeting began with a brief welcome by the Services Acquisition Center Director, Sue McIver. Next, Bruce Spainhour of GSA gave an overview of how the Services Acquisition Center’s goals align with the Federal Supply Service’s Commercial Acquisition Business line’s goals and their link to Federal Supply Service and GSA strategic goals.  The Services Acquisition Center’s goals are: Build mutually-beneficial relationships; enhance customer support; and increase market penetration and sales.

After the GSA goals overview, Council Committee Chairs presented recommendations and findings of their respective committees. After each committee report, the Council held a discussion on the relative merits of the recommendations and then voted by consensus as to whether or not to recommend to the Services Acquisition Center for further analysis or implementation. Recommendations by the committees were not prioritized at this Council meeting, but it was suggested that they be prioritized prior to the next Council meeting.

Education Committee Recommendations

Tim Bensch, Chair  

Divide training of potential vendors into three parts; 1. Is a multiple award schedule right for you-if so, which one(s) 2. Submitting a good proposal 3. post-award orientation.

Create contracting questions “helpline” for customers and vendors.

Provide timely dialogue on issues like other than direct costs (ODCs), commercial sales practice format (CSPF) and articulate guidance to vendor community.

Create a multi-tiered approach to agency outreach, targeting the legal, procurement and technical organizations of the agency customer.

Research and Development Committee Recommendations

Phil Dodderidge, Chair

Recommend GSA create a process to capture feedback on what customers want on GSA schedule.  Feedback should come from multi sources; industry, government customers and new customers.

Recommend GSA create a base operations support schedule.

Marketing and Promotion Committee Recommendations

Tom Ubl, Chair

Develop testimonial/success story inventory from all segments (customer, industry) to include process successes and solutions.

Educate contractors about Services Acquisition Center (FCX) marketing efforts, recommend processes and provide GSA POCs and tips on marketing to the Federal government. Utilize FCX marketing staff and FCX Council/Committee members.

Recommend, encourage joint marketing efforts with emphasis on innovations and ideas.  

Identify, join, participate in pertinent professional societies.

Best Practices Committee Recommendations

Charlene Barton, Chair

Suggest GSA study the submission and timing of required Industrial Funding Report of sales (IFF) and payment to GSA, Look especially for inconsistencies.

Create website of Industry Councils in each Region.

Recommend GSA establish a process for identifying and cataloging best practices.

Communications Committee Recommendations

David Bronder Chair, (Council Chair Ed Naro substituting)  

Keep FCX webpage on Industry Government Council (IGC) current. Include a place to ask questions and maintain a Frequently Asked Questions (FAQs) list.

Share IGC activities across other GSA/FSS Industry councils.

Ad Hoc Issues

In addition to the committee recommendations, the following ad hoc issues were identified for future study and analysis:

E-Buy.  The current GSA proscribed categories for services are not optimal.

Requiring that FEDBIZOPPS be the sole source for GSA Schedule solicitations is also less than optimal.

GSA needs to ensure that the schedule contracts are used correctly (customer requirement matches the schedule with the correct scope of work) and eliminate inconsistencies in their use.

Adjournment

