NETS Drive Safely Work Week Campaign Targets Risky Driving Behaviors on the “Roads More Traveled”

drive focused  stay safe
…and keep America's workforce safe on the road
With hectic schedules and long delays in jam-packed traffic and at blocked intersections, it seems people do everything in their cars except drive.  Our nation's roadways have become more congested in recent years and drivers are experiencing anxiety, stress, fatigue, and numerous personal and work-related distractions while sitting in their vehicles.  More time on the “roads more traveled” results in less time at home or the office, causing drivers to feel the pressure to multi-task just to keep up with their responsibilities.  It's a certainty that with more people, driving more vehicles, more miles each year, compounded by fewer roads being built, and fewer people carpooling, driving conditions aren’t going to improve any time soon. 

So, it’s become increasingly important for the American business community to make traffic safety a priority.  One of the best ways to keep employees safe on the road is to educate them about safety and promote safe driving practices.  Although more roads and more transit are part of the long-term solution to improving travel conditions, educating employees about their travel options and heightening safety awareness offers immediate benefits.

 Liberty Mutual Group, Nationwide Insurance, United Parcel Service, General Motors and Chubb Group of Insurance Companies joined the Network of Employers for Traffic Safety (NETS) in Washington on October 7th to launch the 6th annual Drive Safely Work Week (DSWW) campaign.  The workplace safety campaign urges all employers to focus on the risky driving behaviors associated with the "roads more traveled" and seat belt use—the single most effective action one can take against risky driving on America’s roadways.

These days it’s more important than ever to drive with a clear head and a sharp focus.  Being well rested, alert, and attentive keeps drivers safe on the road and in a much better position to defend themselves from the drivers who do not make that choice.  Driving safely on our overcrowded roadways is a demanding task that requires constant attention with little time to attend to other nondriving-related work and personal tasks. 

As part of this year’s campaign strategy, NETS conducted a “ Roads More Traveled” telephone survey asking employees about their driving behavior when commuting to and from work and when driving for work-related purposes.  Sixty-eight percent of respondents indicated that they frequently or occasionally engaged in distracted driving, 30 percent admitted to driving aggressively or taking chances to get to work on time, and 30 percent admitted to being drowsy or sleepy while driving.

When NETS online poll respondents were asked what frustrated them during their commute or while driving for work, respondents reported great frustration with other drivers who were driving aggressively (88 percent) or distracted (38 percent) or who were not obeying traffic laws (84 percent).  Eighty-three percent expressed overall frustration with traffic congestion and delays and 43 percent felt that their frustration while driving negatively affected their own driving performance.  

When NETS asked employees what their employers could do to make them feel safer on the road.  

· 56% said employers should set policies and provide information that encourages safe driving practices. 

· 53% said employers should provide information about local road and travel conditions. 

·       52% said employers should permit flexible scheduling to allow commuting during off-peak hours

·       49% said employers should allow flexible scheduling during the workday to provide more time to drive to off-site locations.

During the DSWW press event, Mike Heembrock, Vice President of Loss Control for Chubb Group of Insurance Companies and the NETS Board Chair, issued a call to action for all employers “to implement these strategies to create a safe work environment.” 

To help educate employees about the risky driving behaviors on the "roads more traveled" and combat the human and economic costs of traffic crashes, the Network of Employers for Traffic Safety (NETS), a public/private partnership, has made drive focused stay safe … and keep America’s workforce safe on the road, the theme for the sixth annual Drive Safely Work Week (DSWW) campaign, which took place October 7-11, 2002. 

NETS makes available a DSWW campaign tool kit with safety messages, activities and camera-ready artwork to make it easy for employers to improve the driving safety of their employees.  In doing so, employers provide a service to their employees, their families and the communities in which they live and work, by reducing preventable traffic crashes.  Last year, Drive Safely Work Week reached millions of employees across the country with its safe-driving messages.  For more information on DSWW or to purchase the $30 tool kit, call 1-888-221-0045 or visit www.netsnational.org.  

Founded in 1989, NETS is an employer-led public/private partnership dedicated to improving the safety and health of employees, their family members and members of the communities in which they work and live, by reducing the number of traffic crashes that occur on and off the job.  To accomplish this, NETS provides employers of all sizes with effective programs, policies, best practices and employer-led activities related to traffic safety, thereby helping companies to improve employee relations while reducing the cost of doing business.
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