Impaired Driving High-Visibility Enforcement
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NHTSA is planning to develop and test a new theme line to support the impaired driving crackdown in FY’06.  The actual launch of the new campaign was to be in FY’07, but the timeline has been accelerated.   The new campaign theme will replace You Drink & Drive. You Lose. which NHTSA and state and local partners across the nation have been using in support of enforcement activities since 1999.  There are two reasons why we are making this change.
1) Congress has authorized almost $29 million for paid national advertising during 2006 in support of state and local law enforcement activities.  We plan to spend approximately $10 million for paid advertising to support Click It or Ticket and another $11 million during the annual Labor Day national enforcement crackdown.  That leaves approximately $8 million available to buy national paid advertising in support of drunk driving enforcement activities during the December ’06 holiday season.  Accelerating the development and deployment of the new theme line helps us take full advantage of these new resources and jump-starts the process of building a strong new national enforcement brand to help stop impaired driving;
2) NHTSA is also accelerating the roll-out of the new theme line in response to recent concerns raised by the Automobile Club of Southern California over the continued use of “You Drink & Drive. You Lose.”  Although NHTSA has utilized You Drink & Drive. You Lose. since 1999, the Automobile Club of Southern California first trademarked the phrase in 1997 and has recently notified NHTSA of the trademark.  Working out an agreement to continue the use of You Drink & Drive. You Lose proved difficult.   NHTSA will have a licensing agreement with the Auto Club of Southern California that will allow states to continue to use their existing stock of You Drink & Drive. You Lose materials.  If states produce new materials, attribution must be given to the Automobile Club of Southern California.  
The new enforcement campaign theme line was unveiled in April 2006. We will be happy to share information with you throughout the process.  NHTSA will continue to provide state technical assistance and will retag the national television campaign for states upon request. 
This roll-out plan will put the new impaired driving prevention theme line fully in place before the planned 2006 national impaired driving enforcement crackdowns during the August/Labor Day period – and December/Holiday season.
If you have any questions or concerns, please contact Sue Gorcowski at (202) 366-2712 or susan.gorcowski@nhtsa.dot.gov.  
