
Innovations in Marketing via Social 

Media 

Panel Members: 

•Gina Elliot - Smart Buildings 

•Cindy Crockett - Crockett Facilities Services 

•Liz Skolnik – GSA 

•Tim Benoit/Mary Snodderly - GSA 



Agenda Topics 

 Social Media at Smart Buildings 

 Social Media at Crockett Facilities Services 

 GSA & Social Media 

 Open Discussion and Sharing of Ideas 



Utilizing Social Media 



LinkedIn Stats 
• 2 new members join LinkedIn every second 

• 150 million members in over 200 countries and 

territories 

• 60% of LinkedIn members are located outside of the 

US 

• 2+ million companies have LinkedIn Company Pages 

• 880K+ groups 



How to Participate 
• Member 

• Company page (overview, careers, products & 

services) 

• Group page 

 



Group vs. Member 

Group  Member 

• Decide your type (corporate, 

professional…) 

• Open/closed membership 

(customers, employees, partners…) 

• Purpose? Promote company or be a 

resource?  

• Provide useful information 

• Contribute and ask for knowledge, 

information, & ideas 

• Respond to comments 

• Post Newsletter, Events, Press 

Releases 

• Seek Opportunities (teaming, 

resources, partners) 

• Jobs (posting, locate candidates) 

• Join a group 

• Discussions: contribute, contribute, 

contribute….. Knowledge, 

information, ideas 

• Stay relevant to the group purpose 

and discussion 

• Ask, ask, ask…. For knowledge, 

information, ideas 

• Respond to comments 

• Don’t directly promote 



Discussion 1 
Metering  - Any suggestions for commercial, smart 

metering manufacturers/vendors (electrical, gas, 

thermal, water)? 

 11 comments 
 “Agreed on Ebtron for air and water flow applications. 

They're a little more on the pricey side, but definitely get 
the job done. For power monitoring, I have always liked 
the Veris Hawkeye H8025/H8026. Have not yet worked 
with the Veris E5OH5 (native BACnet, which is nice)... 
anyone? “ 

 “I have used Emon and Continental Control Systems. 
Emon is revenue grade which is important for billing 
purposes. “ 

 



Discussion 2 

In your opinion, what is a smart building? 

33 comments 

 “When 52% of your building operational costs are 

going to energy and operation of your HVAC and 

lighting systems it pays dividends to understand 

how it operates.” – GSA employee  



Discussion 3 

 

Incentives for Building Automation Controls -- 

Group, I'm looking for research into any 

government, utility, or other incentives offered for 

upgrades to building automation controls. 

4 comments 

 



Discussion 4 

Volunteers needed for an Education Task force 

4 comments 

2 volunteers 



Discussion 5 

Looking for comments / feedback on article I 

had published this week by Fast Co (member 

posted) 

20 comments 

 



Our group statistics 
• Started 9/25/09 

• 1,018 members (as of 2/16/12) 

• 17 comments last week 

• Member location: 6% in Greater New York City 

• Member function: 13% sales 

• 22% senior management, 20% manager 

• 12% construction 

• 33 new members last week  

• 95% week over week growth rate 

 



 
Increasing Web Presence 

 

Cynthia Esparza Crockett 

Co-Owner & President 

Crockett Facilities Services, Inc.  

 
 



 Realize that Increasing web presence is a Marathon 

and NOT a Sprint. 

 Currently 

 Website 

 Facebook  

 Not enough  – we don’t have enough traffic to our 

website 

 Goal:  Get Commercial Leads from the site 

 



Crockett Facilities Services, Inc.’s Website Now: 



Goal to Increase Google Rank of 

your website 
 Why?  Because you don’t want to have to Google all of 

this in order to get to your company’s website:  

  hvac gsa schedule crockett 

 You want to Google the simplest term and have your 

company’s name pop up 

 In the old days Google ranked your website by the name 

of the website; how long it had been on-line; meta tags; 

and page titles 

 They still look at that but now they also look at  

 Content – to show your company is knowledgeable 

 Links back to website – like Facebook; Twitter; Linked-In; 

YouTube; and the new thing Pinterest which is an online pinboard 

where you “Organize and share things you love” 

 Blogs 

 



Pinterest 



Why and How to Increase Traffic 

Creating, optimizing, and promoting content are keys to 
filling the top of your sales and marketing funnel with 
more website traffic and leads. The good news is that 
companies who create, optimize and promote their 
blogs get 55% more traffic and 70% more leads than 
those who don't. 

 

Top 3 Things To Do 

 Create a blog for your company. 

 Add more pages to your website containing unique 
and useful content, probably by blogging. 

 Create a Twitter account and start sharing. 



Blog Example: 



Optimize Your Content 

 Optimizing your content is a key step to ensure 

you give your valuable content the best chance 

possible of drawing traffic from the web. In 

essence, this section is about maximizing your 

ROC – return on content. 



How to Increase Traffic 



Additional Idea: 

 Having a website that displays well on mobiles 

devices is becoming more and more important as 

35% of American adults have a smartphone and 

87% of smartphone owners access the internet 

on their mobile devices. When mobile optimizing 

your site, you want to take into account smaller 

screen sizes and slower bandwidths. This means 

using smaller images and font sizes, thinking 

about how much content is displayed on a single 

page. 



Why we are increasing our 

presence 

 57% of small businesses say social media is 

beneficial to their business, which is no wonder 

since being active on Twitter and Facebook has 

been shown to increase the number of inbound 

links, traffic and leads. As a result, 54% of 

companies increased their investment in social 

media & blogs in 2011. 

 



Look at marketing.grader.com  

to see how your website ranks  



What is the goal of your website? 

 Mine is to make us a thought leader in HVAC 

 By starting a blog 

 By using a company linked-in account 

 By using our facebook account more 

 Bottom Line – Our goal is to increase our Commercial 
Sales 

 



Meet us in the Cloud! 

 

 

 

GSA & Social Media 



Overview of GSA’s Use of Social 

Media 

 GSA Social Media Directory on HomePage 

 

 GSA’s use of Google Cloud Technology & Offerings 
 

 US GSA YouTube Channel 
 

 GSA Twitter Accounts 
 

 GSA Facebook Accounts 

 

 GSA Blogs 
 

 FAS Interact Social Media Platform 

 



Find it all on the GSA Social Media 

Directory:  
 From the GSA HomePage, scroll to the bottom, and 

click! 
 http://www.gsa.gov/portal/category/100139 

 

 This page highlights many of GSA’s externally 
focused Social Media tools and accounts 

 

 Think about which forms apply most to you 

 

 Start “following” 

 

 Engage with us through these platforms! 

http://www.gsa.gov/portal/category/100139


GSA’s Using the Cloud: 

 GSA transitioned to cloud based email ~ June 
2011 

 We use gMail, gCal, gSites, gDocuments for 
much of our work! 

 Collaboration has increased among employees 

 Other Government agencies may follow in our 
footsteps! 

 

 Roll out of SalesForce Chatter, another 
collaborative, cloud-based business tool for 
internal use! 



GSA’s YouTube Channel  
 http://www.youtube.com/user/usgsa?blend=2&ob=0 

 Search US GSA on YouTube to find the channel. 

 

http://www.youtube.com/user/usgsa?blend=2&ob=0


GSA Twitter Accounts 

 A full listing of all GSA 

(FAS &PBS) Twitter 

Accounts can be 

found on directory: 

 http://www.gsa.gov/po

rtal/content/314605 

 

 

 

http://www.gsa.gov/portal/content/314605
http://www.gsa.gov/portal/content/314605


GSA Facebook Accounts 

 A listing of GSA 

Facebook accounts 

is available- friend 

us! 

 http://www.gsa.gov/

portal/content/3145

89 

http://www.gsa.gov/portal/content/314589
http://www.gsa.gov/portal/content/314589
http://www.gsa.gov/portal/content/314589


GSA Blogs 

 Many blogs are now hosted on FAS Interact… 



Interact with GSA 

 Interact.gsa.gov  http://interact.gsa.gov/group/acquisition-solutions-community 

Some groups require sign-in.  All comments require account sign in. 

http://interact.gsa.gov/group/acquisition-solutions-community
http://interact.gsa.gov/group/acquisition-solutions-community
http://interact.gsa.gov/group/acquisition-solutions-community
http://interact.gsa.gov/group/acquisition-solutions-community
http://interact.gsa.gov/group/acquisition-solutions-community


“Discussion” 

 How do you use social media? 

 Are customers using social media? 

 Are you using GSA Interact? 

 Would you engage with our Acquisition Center 

through Twitter? 

 How do you like to get your news and updates? 


