
Total 
number of 
orders 
in FY25 

370k 

Almost 

$350M 
in open-market 
spend 
brought under 
management 
across over 

850k 
orders 
since FY21 

Commercial Platforms Program 
FY25 Program Highlights 

Average 
order size 

$326 

 Up from $270 

Nearly 

50 
participating 
agencies 

Commercial - Adaptable features that support both 
current and emerging priorities 

Competitive - Dynamic pricing and actionable spend 
insights to maximize agency budgets 

Compliant - Tools that support mandatory sources, 
small business use, and supply-chain safeguards 

Over 

$22M 
in Small 
business 
credit 

20% 
of spend 

Support for Administration Priorities 

with standard features 

Virtual training sessions and specialized 
purchasing resources ensure agencies are 
maximizing value when using CPP platforms. 

In FY25, CPP hosted training for 

9,500+ registrants from 

nearly 50 agencies across 

45 hosted sessions 

Training & Support 

83% 
Repeat 
Buyers 
Up from 56% 

Agility for a Changing Landscape 
In 2025, CPP adapted to cardholder 
consolidation, leaner budgets, 
expanded spend under management 

and updated buying rules, positioning the 
program for ongoing refinement and mission 
alignment. 

9out of10 
in overall 
satisfaction by 
agency buyers 

Consistently 
rated 

8 platforms 

streamlined 
solution 

$115M 
Total FY25 
spend 
brought under 
management 

Cost savings • “Shopper” role • 
In-stock status • Cart sharing • 
Quick delivery 

one 




